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When the world’s #2 manufacturer of tea wanted 

to own the Herbal tea category in the US market, 

they trusted the experience of the cinquino+co. 

team to make it happen. With a robust portfolio 

including Salada and Red Rose tea, Teekanne saw 

an opportunity with today’s active, healthy lifestyle 

sought by millions to create a series of 12 blends 

known as Teekanne Herbal Wellness Teas that 

would help them achieve this goal. 

client _ Teekanne Herbal Wellness Tea
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category challenge

+ The tea category is outpacing coffee nearly 
3 to 1. And, it is going to explode within 
the next half decade into a multi-tens-a-
billion dollar category. For a company that 
already has several successful brands in 
the US market place, how does Teekanne 
plan to compete with a new brand in an 
ultra saturated category like brewed tea? 
You start with creating a product that owns 
a niche within the category. And, you make 
certain to create distinction for the brand 
every step of the way. This is exactly what 
cinquino+co. helped Teekanne do. For the 
first time, there’s a tea brand that brings 
flavor and function into harmony. Twelve 
blends are segmented into energizing, 
relaxing and soothing functions to support 
an active, healthy lifestyle. Every touchpoint 
created by cinquino+co., including the use 
of Teekanne’s brand ambassador Steffi Graf, 
who connotes and represents the ideals of 
this lifestyle, help to position and connect 
the brand with this audience.

TEEKANNE would use the 2008 Fancy 
Food Show in New York City to make its 
first footprint in the United States quality 
tea market. cinquino+co. used seven 
very distinctive marketing approaches to 
generate the necessary buzz and awareness 
needed to develop brand trust and loyalty 
in the United States. Through cause-related 
consumer publicity, consumer in-store 
promotion, viral influencer blogging, direct 
mailing sampling, cross channel sampling 
and in-store sampling all lead to the 
successful landing of TEEKANNE Herbal 
Wellness Tea in many of the East Coast’s 
largest grocery retail stores. 
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+ TEEKANNE’s effort in owning the herbal tea 
market in the United States continued with 
securing West Coast distribution and a year 
two marketing communications campaign 
from cinquino+co. that was highlighted 
by a consumer promotion element in form 
of a nationwide sweepstakes call “Win a 
Wellness Weekend in Las Vegas”. The added 
bonus of the consumer promotion was the 
use of TEEKANNE’s brand ambassador, 
tennis legend Steffi Graf, as part of the 
prize package. The leveraging of the brand 
ambassador is different in year two because 
of the physical presence of Steffi Graf, 
whereas in year one she was presented  
to the target audiences only through 
collateral materials. 

The sweepstakes was creatively designed 
and executed to entice product trial and 
to engage TEEKANNE’s target audiences 
in entering the sweepstakes and opting 
to receive future communication from 
TEEKANNE. The consumer promotion was 
marketed through the following vehicles: 
TEEKANNE’s website, press releases 
distributed through national media outlets, 
in-store shipper displays and direct mail. This 
effort yielded over 11,000 entries, national 
awareness amongst TEEKANNE’s target 
audience, post event media coverage with 
supporting video footage to be used for 
internet and social media applications. 

Today, cinquino+co. is in the process of 
working with TEEKANNE Herbal Wellness 
Tea in setting-up a product launch in Canada 
and designing a marketing communications 
plan for year three.

+ �Brand Development 

+ Exhibit Design 

+ �Trade Advertising 

+ �Consumer Promotion 

+ �Trade Promotion 

agency role:

category challenge continued...
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result

Product Shipper Display (Trade show + In-Store)
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result

Product Brochure_PR Kit
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result

Online Presence + Steffi Graf_US Open Promotion
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result

US Open Promotional Marketing Support
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result

Trade Show Display



brand communications agency

result

directmail
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“ �cinquino+co. was on 
the mark every step 
of the way. The brand 
image they created is 
on strategy and the 
creative resonated 
with buyers and 
consumers alike.” 

Evan TetrEault, V.P. of sales & marketing  
teekanne
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john v. cinquino 
973 523 0774 x811   john.cinquino@cinquino.com
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